
October 2026

Investor Presentation – Q3 2026

* This English version is provided for convenience only. The official and legally binding version is the 
   original Hebrew document.



This presentation of Photomyne Ltd. (the “Company”) has been prepared as a general corporate overview and summary only. It does not contain all of the information about 
the Company and its activities. Reviewing this presentation is not a substitute for reading the reports published by the Company in accordance with its legal obligations or 
voluntarily, including its financial statements (in full and with appendices) and immediate reports, as published from time to time in the MAGNA system and on the TASE 
distribution site.

This presentation does not constitute an offering of the Company’s securities to the public or a “sale to the public” and should not be construed as such. The information 
herein, and any other information provided during the presentation (if given), does not constitute a recommendation or opinion for investing in the Company’s securities. 
Investment in securities, in general, and in the Company’s securities, in particular, involves risk. Any purchase of the Company’s securities requires thorough review of all public 
information published by the Company (including past and future publications) as well as legal, accounting, tax, and economic analysis of such information, taking into 
account the investor’s specific circumstances, and may require consulting an investment advisor and/or tax advisor.

Past results, including those presented here, are not necessarily indicative of future performance.

In preparing this presentation, the Company may have relied on information (particularly market or macro data) obtained from public sources, the accuracy of which has not 
been independently verified by the Company, and for which the Company assumes no responsibility.

The presentation may include information (including financial data) presented in a manner, definition, format, processing, or segmentation that differs from how it appears in 
the Company’s official reports. Accordingly, it should be read together with the Company’s full public filings. It may also contain details on the Company’s business activity, 
objectives, and strategies, estimated financial data, and market data not included in its financial statements or immediate reports. It may further include non-GAAP or other 
data intended to provide an additional business perspective on the Company’s operations.

This presentation may contain estimates, data, forecasts, goals, and projections that constitute forward-looking statements, as defined in the Israeli Securities Law, 1968. Such 
statements are based largely on the Company’s subjective assessments and information collected by it, including regarding plans, objectives, business strategy, and economic, 
industry, and other developments. Forward-looking information is inherently uncertain and subject to non-realization risks. It may not materialize, or may materialize 
differently (including materially) than expected, due to factors that cannot be assessed in advance and/or are beyond the Company’s control, as well as due to technological, 
professional, budgetary, environmental, regulatory, technological, or other developments that may affect the Company’s operations, results, and business environment, 
including risk factors described in section 17 of Part A of the Company’s 2025 Annual Report. Company objectives may change over time as determined by its authorized 
organs.

Nothing herein should be regarded as a representation or commitment. For the avoidance of doubt, the Company is not obligated to update or amend the information herein 
to reflect events, circumstances, or changes occurring after its publication date.

Legal Disclaimer
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*      Data is as of September 30, 2026, or for the 9 months period ended September 30, 2026, 
        as applicable. Cash and deposits, download, paying subscribers and photos are presented 
        as of the date of this presentation. See also Slide 8.
**     Cash and deposits as of September 30, 2025: $9.1M; Cash and deposits as of June 30, 2026: 
        $8.6M; Cash and deposits as of September 30, 2025: $10M.
***   “Cash Collections” – the total receipts recorded by the Company during a given period as a 
       result of actual payments made by customers, including amounts collected by third parties 
       (such as Apple and Google app stores, payment processors, or Amazon) that have not yet 
       been transferred to the Company. It is clarified that this metric is a Non-GAAP figure and 
       does not reflect the Company’s recognized revenue as reported in its financial statements. 
       This figure is based, in part, on data provided to the Company by such third parties, and 
       converted from local currencies into U.S. dollars.
**** Returning users are users who became active for the first time in previous years.

+20%
 Growth in cash collections

from returning users

$9.8M
 Cash and
deposits

Sufficient cash reserves to 
support growth

$15.9M
Cash collections

(c. ILS 48.3M)

43%
 paying subscribers
retained for 3+ years

Subscribers see value and stay 
for the long term

613M
Photos

401K
 Paying

subscribers

51M
Downloads

Hundreds of thousands of 
subscribers. Hundreds of millions 

of memories preserved

Q3 2026 Highlights



Growth in cash collections 
alongside a decrease in 

direct marketing expenses.

Based on the Company's assessment, 
the overall level of operating expenses 
remained materially unchanged during 

the period.

*   Cash collections – see definition in slide 3 of this presentation.
**  The Company's assessment of the overall level of operating expenses was made on an 
     annual basis, excluding foreign exchange translation effects on NIS-denominated expenses.4

9 months ended 
September 30, 2026

9 months ended 
September 30, 2025

9 months ended 
September 30, 2024

Cash Collections
(USD millions)

Direct Marketing Expenses
(USD millions)

$15.9M

$7.9M
$9.0M

$14.9M

$10.6M

$7.0M

Cash Collections and Direct Marketing Expenses



$4.4M
New Users
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 months ended 9
September 30, 2026

 months ended 9
September 30, 2025

+20% $10.7M
Returning 

Users

*     Collections from iOS, Android, and the Company's website only (i.e., excluding Amazon store activity and B2B), based on the Company's calculations using data 
       from Apple and Google App Stores and Credit Card Processor Services).
**   Returning users are users who became active for the first time in previous years.

$5.2M
New Users

$8.9M
Returning 

Users

20% Growth in Cash Collections from Returning Users

Cash collections from returning 
users increased by c.20% compared 
to the same period last year.

Cash collections presented in this chart 
include iOS, Android, and the Company's 
website only (excluding B2B and Amazon 
activities).



as of the 
date of this 

presentation

As of
30.09.2026

As of
30.09.2025

As of
31.12.2025

Downloads 50.9M 50.8M 47.8M 48.7M

Photos 613M 611M 534M 551M

Paying 
subscribers 401K 401K 405K 408K

MAU
(Monthly 

Active Users)
560K 565K 760K 780K

6MAU 2.6M 2.6M 3.5M 3.5M

6 * MAU (Monthly Active Users) – an app usage metric indicating the number of active users within a 30-day 
   period; 6MAU – an app usage metric indicating the number of active users within a six-month period.

During the first 9 months of 2026, c. 
6.7M new photos were added each 
month, c. 220,000 photos per day.

For further details regarding the composition of the 
Company's paying subscriber base, see Slide 7 below.

The MAU and 6MAU figures presented above relate solely to active users 
of the Company's apps and do not include activity on the Company's 

website or web portal.

Performance Metrics 



*     Average subscription price refers to annual subscribers in the company’s main app, Photo Scan App by Photomyne (iOS), in the US. 2026 data as of 
      September 30, 2026.
**   U.S. annual subscribers refer to annual subscriptions in the Company’s main app, Photo Scan App by Photomyne (iOS), in the US only.
*** The share of auto-renewing subscribers out of total subscribers as of September 30, 2026, was 82% (unchanged compared to the same period last year). 
      Auto-renewing subscriptions include only the Company's annual and monthly paying subscriptions.

Paying Subscriber Base
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2020 2021 2022 2023

Average Subscription Price Over Time
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US Annual Subscribers as a Share of Total Subscribers
(in Thousands)

2024 2025 2026

Growth of c.9% 
during the first 
nine months of 
2026

US Annual Subscribers Other Subscribers



$178M (against cumulative marketing spend of c.$62M)

*  The information presented in this slide constitutes forward-looking information (see Slide 2). The Company’s estimate regarding future cash collections from existing cohorts 
   (i.e., users who became active for the first time during the relevant cohort period) is based, among other factors, on assumptions regarding the Company’s continued operations 
   in its current format and on the projected future behavior of existing cohorts, including based on historical data analysis. These estimates are also subject to general market conditions, 
   including macroeconomic trends, demand changes, user acquisition costs, competitive dynamics, and shifts in consumer behavior. Changes in these factors, which are beyond the 
   Company’s control, may materially affect actual results, including future cash collections. For additional details, see section 17 of Part A of the Company’s 2025 Annual Report.

Estimated Future Cash Collections From Existing Cohorts Only
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~$72M
Estimated future cash collections over the 
next 10 years from existing cohorts only as 

of June 30, 2026

c.3X cash collections per
$1 of marketing spend

~$106M
Cash collections received as of June 30, 2026




